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I COMPLETE THE GAPS:

A
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The graph _____________ the reasons for moving house. Overall, people move for personal reasons. 











More than one _____________ (34%) move due to divorce or marriage. The second reason is to look for a bigger or smaller house. _____________ 20% of people moved for this reason. The other reasons for moves are job-related (12%) and to move to a better area (9%). Finally, other reasons _____________ 26% of moves. 










____________, people move for a variety of reasons, but bigger houses and personal reasons are the main ones.
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The pie-chart gives information on the world population _____________ in 2001. Overall, almost _____________ of the world’s population live in Asia and Africa. 

Asia is _____________ the biggest region, with 3721 million people. The second largest area is Africa, with 813 million, _____________ a quarter of Asia’s population. Europe has three ____________ of a billion people. Together, Latin America and North America have about 840 million. _____________, Australia and New Zealand have less than 31 million. 


______________, the greatest concentration of the world’s population is in Asia, with Africa far behind.
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This pie chart tells us about how Americans spend their money. The total _____________  is $1.2 trillion, divided into eleven categories. 




The _____________ percentage is spent on food, drink and tobacco: 23 cents in every dollar. Housing and household operations _____________ 15 cents each, _____________  by transportation with 13 cents. Medical care, clothing and jewellery, and recreation _____________  from 9 to 7 cents. 5% of the _____________ was spent on personal business while only 2% was spent on private education and research. At the ___________ end were personal care, foreign travel and religious and welfare activities. All three took just 1% each of the total spent. 

This chart shows us that _____________  half of the money spent by Americans was in consumer durables such as food and drink, and homes and house maintenance. 
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The graph ________________ the chief uses of the apple crop in the US. ________________, the bulk of the harvest is either eaten fresh or made into juice. 


The biggest ________________  of the pie-chart is taken up by fresh fruit. ________________ 60% of the crop is eaten fresh. This is three times ________________ as the next use, which is for juice. ________________ 20% of apples in the US are turned into apple juice. A further 12% is canned, and a ________________  of 5% is either frozen or dried. Other remaining uses, such as apple vinegar, ________________ just 5% of the crop.



It’s clear that although a small amount of apples are processed into frozen, dried or canned products, the great bulk of the crop is sold straight from the tree.

II MATCH THE ITEMS TO FORM SENTENCES:
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Dairy products, cereals, and meat and fish Overall, the biggest areas of spending 

The second biggest area of spending 

Sugar and sweets make up 

Just over one-tenth of spending is on 

Together, fruit and vegetables account for 

Vegetables total only 8% of spending 

Dairy products comprise 
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Just under one-tenth of spending is on beverages 

Almost one quarter of the American food budget 

The biggest percentage 

Cereals and bakery products 

of spending is on meats, fish and eggs.

just over one-tenth of spending.

is spent on meat, poultry, fish, and eggs.

are on dairy, cereals, and meat products.

just 4% of the at-home food budget.

goes on fats and oils.

milk and other dairy products.

almost 20% of spending.

is on cereal and bakery products.

account for 16% of spending.

constitute more than half of expenditure.

– less than is spent on beverages.

such as coffee, tea, and carbonated drinks.
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IV Complete the gaps:

A
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The graph shows the _______________ in the number of people at a London underground station over the course of a day. 









The busiest time of the day is in the morning. There is a _______________ between 06:00 and 08:00, with 400 people using the station at 8 o'clock. After this the numbers _______________ to less than 200 at 10 o'clock. Between 11 am and 3 pm the number _______________, with a plateau of just under 300 people using the station. In the afternoon, numbers _______________, with less than 100 using the station at 4 pm. There is then a rapid rise to a _______________ of 380 at 6pm. After 7 pm, numbers fall _______________, with only a _______________ again at 8pm, tailing off after 9 pm. 



Overall, the graph shows that the station is most crowded in the early morning and early evening periods.
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The line graph shows ________________ sales of gold in Dubai for 12 months in 2002 in millions of dirhams. There were two main seasons for gold sales. 







The main season for sales is in the December to May period. Sales were ________________ above 200 million dirhams per month, ________________ to a peak of 350 million dirhams in March. However, for the next four months, sales ________________, ________________ of 120 million dirhams in July. In August, there was a ________________. Sales ________________, rising from 120 million dirhams in July to 210 million dirhams in August. This was followed by ________________ in September, ________________ the July figure. From September to October, sales ________________, from 120 to 180 million. In October and November, sales ________________, and there was a small increase in December to 190 million dirhams.  











In conclusion, the main sales period is in the early part of the year, ________________ in the summer, except for a sudden increase in August.

V Match the words below to the drawings by putting them in the table under the correct number:
slump, rise, recover, plunge, pick up, plummet, drop, soar, bounce back, take off, climb, rally, fluctuate, fall, stabilize, slide, flatten out, crash, hold steady, escalate, decline, rocket
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VI Match the sentences to graphs:
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1. The market is showing some signs of growth.

2. The market is extremely volatile.

3. The pound slipped back against the dollar.

4. The Swiss franc is staging a recovery.

5. The lira lost ground slightly.

6. There's been a dramatic downturn in the market.

7. There's been an upsurge of interest in gold.

8. The share price bottomed out at 115p.

9. Sugar peaked at $400 a tonne.

10. Profits will level off at around $10,000.

11. Sales hit an all-time low.

12. There hasn't been much movement in the price of tin.
VII Describe the followings charts:
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